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Visual Identity Self-Assessment Form

So just what is a “visual identity?” It’s how you visually communicate exactly what you and your business do. Be careful not to assume that fancy design is all you need. It’s not. Your visual identity includes: how you dress the part for clients, what your promotional materials look like, the look, feel and navigation of your Web site, and how consistently you present this identity to others. It’s the information you make available to your audience when you’re not around to provide further details and clarification. This is key in communicating your message, values and services to those who are in most need of them.

This Visual Identity Self-Assessment Form is best suited for those who are revamping their blog or Web site, but will also be of benefit to those who are using it to assess the effectiveness of their promotional materials in general. To truly benefit from this questionnaire don’t cheat! It is imperative that you answer all questions with as much detail as possible. Where required, you must acquire feedback from others who are not a part of your company. This assessment will provide you with an objective perspective of where you are now and what you really need to focus on. I guarantee that you will find this exercise valuable.

Preferably, please save this document as a pdf (use your company or last name as the file name). E-mail to info@morenamedia.com. I will contact you within two (2) business days to book an initial consultation.

	Client Information



	

	Name:

E-mail:
Address:

Web Site:

Phone Number:


	Business Name:
Tagline:
City:

Postal Code:



	Briefly, tell me a little about yourself:

	
		
		

	


	What would you like to accomplish with us?
	
		
		

	


	In what timeframe does this need to happen?
	

	


	How did you hear about MorenaMedia?
	

	


	Are you conveying your message successfully?



	

	What is the primary message you wish to convey to your audience/clients?
What is the second most important message you hope to convey to your audience/clients?
What do you want to accomplish through your Web site?
All businesses have a preferred audience or client. In detail, describe the audience you want to target: 

e.g., what is their age range, income, lifestyle, location, what’s important to them, what are their needs…etc.


	What is unique about your company compared to other businesses in your field?
Ask three clients why they choose your company and note their answers below.



	How is your business perceived?


	

	In your opinion, what three words best describe your business?
Ask five people that use your services what three words they would use to best describe your business. 

Note their responses below:
What do you feel is the biggest challenge in getting your desired image and message across?
Based on your existing Web site, ask three people to identify your site’s strengths and weaknesses. 

Note their responses below:


	Based on your existing Web site, ask three people what they think your business does. 

Write their comments below:
Which Web sites do you find to be compelling and why? Please include their URL:

These Web sites do not have to be related to your business field.



	Look at key businesses that are similar to yours. What do you like and dislike about their overall visual identity?



	What would you like to achieve?



	

	When your audience lands on your Web site, exactly what would you hope that they do first?
Based on your existing Web site, what change needs to be made in order for your audience to perform the action you’ve described above?
Do you need new copy?

Does your existing content (photos, copy…etc.) need an overhaul? If so, list the items and the deadline by which they will be ready:
Are your content files edited, organized and saved in one location?

Text files saved as individual Web pages, all images Web-optimized (72 dpi), saved on CD or data stick, Mac or PC-formatted?



	A “house style” keeps your identity consistent. What primary graphic elements are global to your overall visual identity?

Note fonts, logo, slogan or any other graphic elements that are used on all of your promotional materials.




	What are your marketing and promotion plans?


	

	Briefly, what results from marketing and promotion would you like to see happen in the next two years for your business?
How will strengthening your visual identity assist you in making this happen?

If you’re not sure, consider what is currently weak and how it is affecting your business. Now ask yourself how eliminating these weaknesses may change things?

What actions will you be taking to promote your business after your visual identity has been revamped?

Will you create new promo materials, maintain graphic consistency, use elements of it in social media…etc.

What is your number one business problem?


	List all the ways in which you are currently promoting your Web site:

Added to e-mail signature, all print promo materials…etc.

Presently, is your Web site updated regularly? If so, how often and who is responsible for updating and providing content?



	What are your budgetary limitations?

	

	How can this project be broken down in such a way to help you meet your goals?
Is there anything else?
Please note additional comments, needs or concerns, if any, below:
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